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Decision making must be considered in any explanation of individual behavior, because behaviors
are based on decisions or judgments people have made, thus, decision-making theory and research
is of interest in many fields that examine behavior, including cognitive psychology, industrial and
organizational psychology, econmics, management, and philosophy, as well as sociology.

" MAH= 2R (P01 23

As a subject for writing a dissertation thesis, the selection of topics for thesis, collection and
analysis of primary and secondary data, and writing of thesis are guided.
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This subject covers the overall concept of logistics, from the basic concept of logistics to logistics
management systemization and logistics decision-making through a systematic approach to logistics
elements.
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The aim of this class is to not only understand the concepts, theories and market trends in
international Logistics Industy but als devvelop stundents’ ability to work in Logistics companies
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MIT App Inventor 2 is a web application integrated development environment originally provided by Google,
and now maintained bythe Massachusetts Institute of Technology. It allows students to computerprogramming
to create application software for two operating systems: Androidand iOS, and provides opportunities to
incorporate mobile—enabled artificialintelligence into mobile apps using frameworks like Google’ s
TensorFlow. Thiscourse is designed to help student learn computational thinking, computationalaction
principles, and artificial intelligence through building mobile apps
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Microsoft Excel is one of the most popular applications for data analysis. Equipped with built—in pivot tables,
they are without a doubt the most sought—after analytic tool available. It is an all-in—one data management
software that allows you to easily import, explore, clean, analyze, and visualize your data. In this lecture, we
will discuss the various methods of data analysis in Excel.
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It is to introduce basic knowledge, theories, and various examples of foreign direct investment,
global management to students interested in global companies, and to study various practical
tasks, academic issues, and practical knowledge of multinational management for future
managers. Therefore, we study the theory of corporate global competitiveness, the company's
overseas expansion strategy, and local management tasks and plans.
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Companies that read the rapid changes of consumers in corporate management and fail to take
preemptive action can quickly be pushed out of the market due to competition. Therefore, in order
for companies to establish effective marketing strategies corresponding to changes in consumer
trends, they must understand consumers through research on consumer behavior.
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Responsible for financial aspects of a company's management activities This is a field of business
administration that manages capital procurement and its management problems in all types of
companies. Financial management is also known as management finance, financial management,
corporate finance, corporate finance, accounting finance, management finance, and executive finance.
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It contains theories and practices centered on practical experience in the field of port logistics.



Introduce recent trends in environmental changes, logistics information system trends, and specific

practical contents of corporate port and logistics management.
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This subject was designed to be of practical help by learning the expressions necessary in each
situation of the hotel. Practical expressions used in hotels are divided by topic and situation and

learned in an interactive format.
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This course focuses on easily understanding and acquiring the procedures and contents of
individuals and companies' start-ups in the trade industry, and analyzes them through examples and
practices in trade transactions so that they can acquire trade practice in a short time.
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Recently, as corporate management has changed from competition between individual companies to
competition between supply chains, students' essential understanding of the contents covered by
Supply Chain Management (SCM) and creative utilization of acquired SCM knowledge in practice are
required. Understand the core contents of supply chain management and recognize the needs of

companies.






